
BY JILL ALPHONSO

T HE Singapore concert
scene has literally ex-
ploded. The first quarter

of the year is so packed, concert-
goers are wondering how to fit
all the gigs into their schedules.

This week alone saw three
acts: the Yeah Yeah Yeahs, who
played on Tuesday night at the

Esplanade, Cat Power (real name
Chan Marshall), who played on
Wednesday at the same venue,
and Green Day, who played last
night at the Singapore Indoor
Stadium to a crowd of around
10,500.

It’s a happy situation that
puts Singapore on par with oth-
er cities, such as New York, Seat-
tle and Sydney, where there’s a
show to go to every week.

But if Singapore is becoming
a world-class concert destination,
then its audiences also need to
remember one thing: With the
variety of different artistes to
sample, one will be privy to an

equal number of musical genres
and types of shows.

Names like Cat Power and
the YYYs, known and respected
as they are in the alternative
scene, are not your typical main-
stream act like a Black Eyed
Peas or a Christina Aguilera.
Those types of artistes, polished
and groomed, could arguably be
called show ponies in compari-
son with smaller indie artistes.

It is by appreciating the sty-
listic differences of these small-
er names that the Singapore
crowd can become a world-class
audience.

Cat Power, for example, was
awkward onstage, preferring at

most times to remain in the
shadows until the opening notes
of a song propelled her forward
to face her audience. This is
nothing unusual for the singer,
who is known to suffer from
stage fright.

Redemption came from her
voice. It was all bluesy soul, de-
voutly gospel-tinged, as she led
her band, the Dirty Delta Blues,
through a 90-minute set of sul-
try, triumphant covers and ori-
ginals like Metal Heart.

She’s not your typical mu-
sical starlet who knows how to
(or who wants to) pander to
the crowd, some of whom whis-
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H OME entertainment is
the new battlefield for
telcos. In a historic first

here, Singaporeans can access
tens of thousands of karaoke mu-
sic videos in the comfort of their
homes.

Instead of paying KTV-
lounge fees of up to $40 per per-
son for a three- to four-hour
slot, karaoke fans will be able to
pay a flat fee of $10.70 a month
for unlimited access to karaoke
videos through a StarHub ser-
vice called KaraOK! from next
Monday.

Industry observers say that
this could pose a challenge to
SingTel’s mio TV pay-TV plat-
form, launched in 2007, as the
competition hots up in the
home-entertainment arena.

With StarHub losing the
rights to broadcast Barclays Pre-
mier League football from this
year, its karaoke service could
be a means to win back market
share in home entertainment
from competitors, said Mr Ken-
neth Liew, a senior market ana-
lyst with market-research firm
IDC Asia-Pacific.

Last year, SingTel won the
broadcast rights from StarHub,

which had held the rights for
years.

Mr Liew said: “It’s good to
see the telcos getting creative to
come up with different services
to provide more content to cus-
tomers.”

Mr Foong King Yew, a re-
search director with research
firm Gartner, said that “competi-
tion is about offering new servi-
ces regularly”.

Japan and Taiwan already
have paid home-karaoke servic-
es.

mio TV does not have a kara-
oke service but, like StarHub, of-
fers on-demand movies and TV
shows.

While M1 has home-broad-
band services, it does not have
pay-TV and other home-enter-
tainment offerings.

The KaraOK! service is avail-
able to StarHub TV customers
who have a HubStation or Hub-
Station HD set-top box, which
costs $8.56 a month to rent.

Users can tune in to
StarHub’s Channel 888 to buy a
monthly subscription. There is
also a 24-hour “day pass” option
for $4.82.

There will be 5,000 music
videos on the service initially,
but 30,000 videos are expected
to be up by the end of June.

Users can expect music vide-
os from more than 10 record la-
bels, including Universal, Sony,
Warner and EMI, as well as in-
die labels like Ocean Butterflies.

Music videos in English,
Mandarin, Malay, Cantonese
and Hokkien will be accessible.
Videos for songs in languages
such as Japanese, Korean and

Tamil will be rolled out later.
The big winners in this equa-

tion could be music labels.
Mr Simon Nasser, marketing

director with Warner Music,
said karaoke has always been a
part of Singaporeans’ lives.

So, with a home-karaoke serv-
ice like StarHub’s, “why not sup-
port it if the business model is
right, and benefits content own-
ers (like us)”, he said.

Mr Lim Teck Kheng, market-
ing director for Universal Music
Singapore, said: “We see poten-
tial in providing a karaoke serv-
ice in Singapore and how it can
reach out to karaoke lovers.”

Civil servant and karaoke fan
Ng Xiangjing, 28, said the kara-
oke service is attractive and will
pose great competition to KTV
outlets.

“It’s very cheap compared to
what the karaoke outlets
charge,” he said.
kennyc@sph.com.sg

KTV CRAZY: As many as 30,000 songs will be available via
StarHub’s KaraOK! by the end of June. (PHOTO: STARHUB)
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